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Type of e-Marketing Acquisition Retention

Search Engine Optimization 94% 6%

Banner Ads. 91% 9%

Referral/Viral Programs 85% 15%

Affiliate Programs / Sponsorships 75% 25%

Incentive Programs 51% 49%

E-Mail Marketing 37% 63%
Online Media

Website / e-Mail Marketing / Web Advertising
Search Engine Optimization / Social Media

Viral Marketing / Mobile Marketing

Website... 51101 24 321349
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Cost Calculator Promotionl Promotion2 Promotion3

Advertising & Promotion Costs (1) 100,000 200,000 300,000
Number of Click-throughs (2) 30,000 100,000 120,000
Number of Sales (3) 300 2,500 2,800
Acquistion Cost/Click ) =(01)/(2) 3.33 2.00 2.50
Conversion Ratio (5)=(3)/(2) 1.0% 2.5% 2.3%
Conversion Cost (6) = (1) /(3) 333 30 107

Source: Embellix eMarketing Plan Metrics Worksheet: Conversion Cost Calculation)
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Customized based on recent search activit

Web Results 1 - 10 of about 9,370,000 for buy car online. (¢
Electronic Shop Sponsored Links Sponsored [
alent-gsafety com Al sorts of items to buy. Variety from cars to games. o

Buy Car Online
Car at CarMax Free Price Quotes from
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Search Today SPONSORED LISTI G\sEdmunds com

Buy Car Online Buy A New 2009 Cf
Buy.CarsBelowlnvoice.com  New Auto Invoice Prices & Quotes You Could Save on Rated #1 Car Buying Sifi

a New Automobile! Price Quotes & Low Intef
www CarsDirect com

New Cars and Used Cars - CarsDirect 22
If you choose to buy a new car online through
contact you quickly. If you prefer to buy from

Direct, a Vehicle Specialist will San Diego Used Caf
r, we will match ... Repo, BK, Bad Credit, O
$500 Down oac for a usqi

www.carsdirect.com/ - 47k - Cached - Similar pages - Note this
www.AnyCreditCarConn|
AutoTrader.com - Buy Used Cars, New Cars, Sell a Car, Find Car San Diego, CA
lers @ Cars ’
Sell Your Car - Reach the most buyers. List online & in the magazine! ... Check for Car Buy Online

New Purchase Auto Degl
Free New Auto Quotes i
www.Automotive.com
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